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Objectives

< Explain the concepts of market area, range, and threshold.

< Explain the distribution of different-sized settlements.

< Explain how to use threshold and range to find the optimal location for a service.

< Understand the role of periodic markets in the provision of services in developing countries.

Terms to Know 

There will be a separate vocabulary test, where the expectation is to write out the definition.

–> central place –> central place theory –> gravity model

–> market area (or hinterland) –> primate city –> primate city rule

–> range (of a service) –>rank-size rule –> threshold (of a service)

–> delineate

Places to Locate

China North Dakota South Dakota

Concepts to Know

< Why do geographers use hexagons to delineate

market areas?

< central place theory - how to apply

< the gravity model - how to apply < interaction between range and threshold

< periodic markets < rank-size rule - how to apply

< determining the profitability of a location < nesting of services

Assessment has 12 multiple choice questions. Full credit is 10 out of 12 questions answered correctly. If the

score is less than 6, an incomplete, missing assignment goes in the grade book. The expectation is that the

assessment is retaken until 6 questions are correct. This option is available to achieve scores higher than 6.

A -> 10 - 12 B -> 8 - 9 C -> 7 D -> 6 F -> 0 - 5
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